




MONTH
BENEFICIARIES REACHED DISTRIBUTIONS BENEFICIARIES 

REACHED VS. 
PLANNED (%)GFD

PREVENTION 
(CHILDREN)

PREVENTION 
(PLWs)

TONNAGE (MTs) CASH (USD)

May 183,577 16,334 8,440 1,752 --- 98.5%

June 631,494 63,294 33,005 5,702 1,339,566 99.4%

July 632,115 69,201 35,509 5,670 1,396,685 99.5%

August 619,131 69,835 35,893 5,657 1,330,598 97.4%

September 634,839 64,655 33,312 5,656 1,399,184 99.9%

TOTAL 24,437 5,526,033

LEAN SEASON DISTRIBUTIONS

WFP raced against time to preposition food in Eastern Chad 
before the rainy season (end of June). The four departments in 
Wadi Fira were prioritized, due to the early start of the response 
and a dispatch plan was put in place for the rest of the provinces.

WFP was able to deliver assistance in a timely manner. As 
�U�D�L�Q�� �L�Q�W�H�Q�V�L�4���H�G���� �5���D�V�K�� �5���R�R�G�L�Q�J�� �R�I�� �U�R�D�G�Z�D�\�V�� �E�H�F�D�P�H�� �D�� �P�D�M�R�U��
�F�K�D�O�O�H�Q�J�H���� �L�Q�� �%�D�W�K�D�� �D�Q�G�� �:�D�G�L�� �)�L�U�D�� �Z�H�U�H�� �S�D�U�W�L�F�X�O�D�U�O�\�� �D�•���H�F�W�H�G����
WFP and its partners closely monitored road conditions and 
adapted movement plans as necessary, to make sure that 
people in need received assistance on time. 

The aftermath of this extended and harsher lean season is the 
right time to support vulnerable households in the Sahel to 
gradually become independent from assistance. WFP pursues 
an approach based on geographical convergence, leveraging 
the potential of bringing together school meals, nutrition, food-
for-assets, water and sanitation and livelihoods activities. 

�7�K�L�V�� �H�•���R�U�W�� �F�R�P�S�O�H�P�H�Q�W�V�� �O�H�D�Q�� �V�H�D�V�R�Q�� �D�V�V�L�V�W�D�Q�F�H���� �I�R�F�X�V�L�Q�J�� �R�Q��
medium and longer-term solutions for communities in the 
�6�D�K�H�O�����U�H�F�X�U�U�H�Q�W�O�\���D�•���H�F�W�H�G���E�\���V�K�R�F�N�V����Until December, 105,000 
�E�H�Q�H�4���F�L�D�U�L�H�V�� �Z�L�O�O�� �E�H�Q�H�4���W�� �I�U�R�P�� �U�H�V�L�O�L�H�Q�F�H���D�F�W�L�Y�L�W�L�H�V�� �L�Q�� �H�L�J�K�W��
regions. 

Reaching the furthest
�E�H�K�L�Q�G���4�� �U�V�W

Partnerships for the goals Moving forward

#SahelNOW

�:�)�3���V�L�J�Q�H�G���4���H�O�G���O�H�Y�H�O���D�J�U�H�H�P�H�Q�W�V���Z�L�W�K���������F�R�R�S�H�U�D�W�L�Q�J���S�D�U�W�Q�H�U�V����
to ensure an appropriate coverage during the lean season. 
Regular meetings were held to discuss targeting criteria, best 
practices, lessons learned, action plans, nutrition activities and 
awareness. The assistance provided during the lean season in 
Chad was made possible thanks to funding from:

To raise awareness on the severity of the situation, WFP 
enhanced its advocacy and visibility actions in Chad during the 
2018 lean season. In March, WFP, FAO and UNICEF  developed 
early action and scale-up plan to address the needs of the 
�P�R�V�W���Y�X�O�Q�H�U�D�E�O�H���S�H�R�S�O�H���L�Q���4���Y�H���6�D�K�H�O�L�D�Q���F�R�X�Q�W�U�L�H�V�����–�Q���-�X�Q�H�����:�)�3��
allocated broader corporate capacities and resources to help 
stabilize the food security and nutritional levels and protect 
earlier investment in resilience.  
Furthermore, the SahelNOW campaign brought the larger 
audience closer to the realities of vulnerable people. In 
�1���'�M�D�P�H�Q�D�����D���I�R�R�G���D�Q�G���P�X�V�L�F���H�Y�H�Q�W���Z�D�V���R�U�J�D�Q�L�]�H�G����
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